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2020 Summary 1Tourism Prince George

- COVID -19 was the overwhelming story of 2020.
Tourism generates $21.5 billion in BC in a normal year

- Tourism PG had to pivot in 2020:
- Creation of SupportPG
- New Brand
- Content Gathering
- New strategies and tactics
- New partnerships

- Hundreds of events in Prince George that drive visitation were 
cancelled, postponed, or never realized due to COVID -19
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- Over 100 events were cancelled or could not occur in Prince 
George in 2020 due to COVID -19. 

- Over 21 Millions dollars to the local economy that was not 
realized

- Estimated 40,000 hotel room nights

MONTH DATE 2020 STATUS STEAM
MARCH 14-22 World Women ’s 

Cu rlin g  
Ch a m p ion sh ip   

Ca n ce lle d $4 -5 m illion

MARCH 25-28 W e ste rn  Ca n a d ia n  
Rin g e t t e

P ostp on e d  to  20 21 
th e n  ca n ce lle d

$730 ,0 0 0

MARCH 26-29 P G Ski Clu b  Te ck 
Op e n  3 

Ca n ce lle d $20 0 ,0 0 0  
(b a se d  on  20 19 
e ve n t )

APRIL 2-5 Ke lly Cu p  a n d  La d ie s 
Bon sp ie l

Ca n ce lle d 70 ,0 0 0

APRIL 24 -25 P G Op e n  Re g ion a l 
Ju d o  Tou rn a m e n t  

Ca n ce lle d $50 ,0 0 0  
(e st im a te )

APRIL/
MAY

Ap ril 27-Ma y 2 Ba d m in ton  Ma ste rs Ca n ce lle d $765,717

JUNE 14 -15 P G Tra ck & Fie ld  -
Sp ru ce  Ca p it a l Me e t  

Ca n ce lle d $20 0 ,0 0 0  
(e st im a te )

JULY 9-12 La crosse  Ba n ta m  
P rovin c ia l 
Ch a m p ion sh ip s 

Ca n ce lle d 1.1 Million  (b a se d  
on  Socce r p rovs)

JULY/
AUGUST

Ju ly 31 – Au g  3 Ca n a d ia n  Na t ive  
Fa stb a ll 

Move d  to  20 21 $3,4 64 ,8 0 7

SEPTEMBER 4 -6 In t e rn a t ion a l  
P ra c t ica l Sh oo t in g  
Con fe d e ra t ion  
P rovin c ia l 

Move d  to  20 21 $30 ,0 0 0  (b a se d  
on  20 19 e ve n t )

JANUARY 23-24 BC Cu p  – Cross 
Cou n t ry Skiin g

Ca n ce lle d $50 ,0 0 0  (b a se d  
on  20 19 e ve n t )

FEBRUARY 19-21 W e ste rn  Ca n a d ia n  
Bia th lon

Ca n ce lle d $10 0 ,0 0 0  
Est im a te

MARCH 22-25 BC Hocke y 
P rovin c ia ls

Ca n ce lle d 30 0 ,0 0 0  (Ba se d  
on  20 19 e ve n t )

APRIL 2-5 Ke lly Cu p  a n d  La d ie s 
Bon sp ie l

Ca n ce lle d 70 ,0 0 0

APRIL 24 -25 P G Op e n  Re g ion a l 
Ju d o  Tou rn a m e n t  

Ca n ce lle d $50 ,0 0 0  
(e st im a te )

MONTH DATE STATUS Attendees Estimated Economic 
Impact

April 24 -26 North e rn  
Em e rg e n cy 
Su p p ort  Se rvice s 
Tra in in g

P ostp on e d  
th e n  
ca n ce lle d

250  
a t t e n d e e s

$278 ,8 35

May 13-15 North  Ce n t ra l 
Loca l Gove rn m e n t  
Assoc ia t ion  
Con fe re n ce

Ca n ce lle d 4 0 0  
a t t e n d e e s

$4 4 6,136

May 19-21 B.C. Ch a m b e r o f 
Com m e rce  AGM

Ca n ce lle d 250  
a t t e n d e e s

$278 ,8 35

June 10 -11 Bio -Com m e rce  
Con fe re n ce

Ca n ce lle d 30 0  
a t t e n d e e s

$223,0 68

October 1-2 Ch a rt e re d  
P ro fe ssion a ls in  
Hu m a n  Re sou rce s 
o f BC & Yu kon  16th  
An n u a l North e rn  
Sym p osiu m

Ca n ce lle d 10 0  
a t t e n d e e s

$74 ,356 

October 22-24 B.C. P rin c ip a l & 
Vice  P rin c ip a l 
Con fe re n ce  

Ca n ce lle d 350  
a t t e n d e e s

$390 ,369

January 26-28 Na tu ra l Re sou rce  
Con fe re n ce

Ca n ce lle d  
t o  virt u a l

10 0 0  
a t t e n d e e s

$1,0 0 3,8 0 6

March 12-15 B.C. Tou rism  
Assoc ia t ion  
Con fe re n ce

Ca n ce lle d  
t o  virt u a l

30 0  
a t t e n d e e s

$4 4 6,136
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- Followed Destination Canada and Destination BC ’s  re sp o n se ,

- Ma rke t in g  a n d  m e ssa g in g  w a s  fo cu se d  o n  re g io n , lo ca l a n d  
BC a u d ie n ce s  

- Th e  n e w  b ra n d  w a s  la u n ch e d  in  Se p te m b e r 20 20  

- Co lla b o ra t ive  m e e t in g s  w ith  o th e r o rg a n iza t io n s  in  t h e  c it y 
w e re  h e ld  t o  co n t in u e  to  s t ra t e g ize  o n  w a ys  t o  co lle c t  sh a re d  
visu a l a sse t s

- P a rtn e rsh ip s  w e re  fo rm e d  w ith  lo ca l o rg a n iza t io n s  t o  c re a t e  
Su p p o rtP G.ca  

- So m e  n ich e  se c to r su p p o rt  w a s  s t ill p ro vid e d  b u t  e m p h a size d  
co n te n t  c re a t io n , d ig it a l p ro m o t io n s  a n d  lo ca l t ra ve l

- Su p p o rt e d  lo ca l t o u rism  b u sin e sse s  w ith  a n  e m p h a sis  o n  
re s t a u ra n t s  a n d  h o te ls  w h o  w e re  h it  t h e  h a rd e s t

- Ne w  d ig it a l p ro ce sse s  a n d  to o ls  w e re  d e p lo ye d  su ch  a s  
Cro w d Riff fo r m o re  u se r-g e n e ra t e d  im a g e s ,

- A ye a r-ro u n d  s t ra t e g y fo r co n te n t  a sse t  co lle c t io n  a n d  n e w  
m a rke t in g  s t ra t e g y b a se d  o n  re le va n t  m a rke t  re se a rch  w a s  
a lso  in it ia t e d .
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Sport Tourism
- All sports tournaments stopped during COVID -19 and the role 
of Sports Manager evolved 
- Focus on gathering research, information and keeping 

informed on issues from the local, provincial, and national 
level .

- Input was provided to assist with safe re -start strategies
- Increased demand for local leisure traffic in 2020 led to a need 

for further marketing support , Manager of Sport Tourism 
assisted with these content initiatives.

- Manager of Sport Tourism took on c orporate 
communications, organized i ndustry engagement sessions, 
and managed local media relations and internal reports .

Meetings & Conventions
- All in -person meetings were halted and City -wide facilities 

were eventually closed for conferences and large gatherings
- This resulted in the termination of many key employees at the 

City for sports and conference events as well as eventually the 
position of Manager of Meetings and Conferences for Tourism 
Prince George. 

- A sports , conference and events strategy was RFP’d a n d  
a w a rd e d  to  Me e t  Lo ca l

- Th e re  w ill b e  a  n e w  s t ra t e g y th a t  h ig h lig h t s  b e s t  p ra c t ice s , 
o rg a n iza t io n a l m o d e ls , ro le s  a n d  re sp o n sib ilit ie s , g o a ls  a n d  
b u d g e t s  t o  a d vise  To u rism  P rin ce  Ge o rg e
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- Improve industry and team engagement and overall internal 
and external communications. 

- More professional, branded corporate documents were 
created, better communication and media relation processes 
and tracking was initiated

- The Manager of Communications & Engagement provided 
strategic leadership in the creation of SupportPG.ca 

- Tourism virtual town halls and engagement sessions were 
developed 

- Enhanced communication both virtual and when possible in 
person was a focus for 2020 to ensure the tourism sector ’s  
vo ice  w a s  h e a rd  re g a rd in g  im p a c t s  fro m  COVID-19 .

- Me d ia  re le a se s /e n g a g e m e n t  (Ja n  to  De c , 20 20 ): 
-TP G co n d u c te d  o ve r 50  m e d ia  in t e rvie w s 
th ro u g h o u t  20 20
- TP G d is t rib u t e d  o ve r a  d o ze n  n e w s re le a se s  
t h ro u g h o u t  20 20
- 67 h it s  a n d  1.2 m illio n  im p re ss io n s

P a rtn e rsh ip s
- Co n t in u e  p a rtn e rsh ip s  a n d  a lig n m e n t  w ith  City o f P rin ce  

Ge o rg e , De st in a t io n  BC, No rth e rn  BC To u rism  Asso c ia t io n , 
t o u rism  p a rtn e rs  a n d  p ro vin c ia l se c to r a sso c ia t io n s  t o  su s t a in  
a n d  re co ve r t o u rism  g ro w th

- P rio rit ize d  a c t io n s  t o  d rive  re ve n u e  a n d  h a ve  re le va n t , p o s it ive  
lo n g -t e rm  im p a c t s  t o  t o u rism  in d u st ry fo r t h e  re m a in d e r o f 
20 20  a n d  in to  20 22.
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- Visitor Centre operations were impacted as the centre closed 
March 13th in compliance with Provincial Health Orders.

- On July 1st the centre re-opened with a complete COVID -
safety plan but had to re-close during the second wave on 
October 1st , 2020.

- Tourism Prince George received grant from Destination BC to 
assist with physical modifications and sanitization measures a 
grant from Service Canada Summer Canada Jobs for 100% 
funding of three summer staff for visitor servicing for eight 
weeks in totals.

- The rest of the year all visitor servicing was done through 
emails, calls, and digital engagement through our social 
media .

- A visitor services and engagement study was initiated
- Due to closures and no revenue coming from our storefront 

retail area Shopify was launched . This allowed for a new POS 
system for inventory, better tracking 

- Savings will be realized in 2021 from the POS/inventory 
system along with reduction in staff time and more accuracy 
for year -end financials.
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Destination development is the management of supply of 
tourism products and experiences. This process is not done in 
isolation and it is very collaborative. In order for a destination to 
realize sustainable, responsible tourism growth many 
partnerships are necessary. This was more evident in 2020 than 
ever. Destination development is the long game and most 
tactics take years to realize and need fostering annually. 

- So m e  g re a t  w o rk h a s  b e e n  d o n e  w ith  p a rtn e rsh ip s  a c ro ss  t h e  
No rth  t o  g ro w  so m e  u n iq u e  e xp e rie n ce s  fro m  o u td o o r 
a d ve n tu re  c ircu it s  (Ro u te  16 , Go  No rth  Ca m p in g  In it ia t ive , 
Fish in g , Rid e  No rth  Mo u n ta in  Bikin g , Th e  No rth e rn  BC Ale  
Tra il a n d  No rth e rn  BC Go lf Co rrid o r) t o  cu ltu ra l a n d  h e rit a g e  
t o u rism  o ffe rin g s  (In d ig e n o u s  To u rism  St ra t e g ic  P la n  a n d  
Co n te n t  De ve lo p m e n t , ICONIC a sse t  d e ve lo p m e n t  in  
a lig n m e n t  w ith  De st in a t io n  B.C. t o u rism  g ro w th  p la n s). 

- No rth e rn  B.C. To u rism  Asso c ia t io n  h a s  a  t e n -ye a r d e s t in a t io n  
fra m e w o rk th a t  To u rism  P rin ce  Ge o rg e  w o rks  u n d e r t o  
a c t iva t e  a n d  p ro vid e  su p p o rt . Th is  a d d re sse s  e ve ryth in g  fro m : 
e xp e rie n ce  d e ve lo p m e n t , in fra s t ru c tu re , s ig n a g e , 
t ra n sp o rt a t io n , p o licy n e e d s , b u sin e ss  t ra in in g  a n d  la b o u r
m a rke t  issu e s . 

- A to u rism  s t ra t e g y fo r Lh e id li T’e n n e h Na t io n  w a s  co m p le t e d  
in  20 20  a lo n g  w ith  a  n e w  co n te n t  vid e o  th a t  To u rism  P rin ce  
Ge o rg e  w a s  p le a se d  to  p a rtn e r o n . Lo o kin g  fo rw a rd  in  20 21 
a n d  b e yo n d  th is  s t ra t e g y w ill g o  a  lo n g  w a y to  p o sit io n  o u r 
a re a  fo r n e w  e xp e rie n ce s  a n d  d e m a n d  fo r a u th e n t ic  
In d ig e n o u s  t o u rism  p ro d u c t s .
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- Refined training for Board of Directors & staff
- Revamped Board Governance Policy Handbook
- New onboarding presentations for staff and board
- New digi tal forms for board engagement
- New technology - Simpleview to assist with data and 

customer relationship management 
- New online POS/inventory systems
- Revamped performance reviews, work plans aligned with 

strategic priorities
- New online payroll system

COVID -Related Publications Produced:
- New policy update for staff handbook
- New COVID safety & restart plan for public/staff
- COVID bulletins/webpage
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SupportPG
- Partnered with 11 organizations to create a website that allows 

businesses to access the resources they need to sustain or 
pivot their business during the COVID -19 pandemic

- SupportPG builds community connections by sharing good 
news stories and inspiring local heroes

- SupportPG Pledge

Community Support
- Activate pride of place, work to keep up community spirit
- Collaboration with other community stakeholders
- Engage local residents as ambassadors and local influencers
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Destination Development:
- Support Indigenous tourism - Lheidli T’e n n e h Firs t  Na t io n ’s  

To u rism  p la n
- Co n t in u e  to  w o rk w ith  in d u st ry, g o ve rn m e n t  a n d  o th e r 

a sso c ia t io n s  t o  a d vo ca t e  fo r To u rism  re s ilie n cy su p p o rt
- En a b le  t h e  No rth e rn  BC 10 -Ye a r De st in a t io n  De ve lo p m e n t  

St ra t e g ie s  – p e rt a in in g  to  P rin ce  Ge o rg e
- W o rk w ith  p a rtn e rs  o n  in c re a s in g  in d u st ry m a rke t -re a d in e ss  

a n d  e xp e rie n ce  e n h a n ce m e n t  t h ro u g h  jo in t  t ra in in g , a n d  
p ro g ra m s.

- W o rk w ith  t o u rism  o p e ra to rs  a n d  p a rtn e rs  t o  co n t in u a lly 
in c re a se  t h e  a cce ss ib ilit y a n d  su s t a in a b ilit y

- W o rk w ith  p a rtn e rs  o n  c re a t ive  m a rke t  d e ve lo p m e n t  
o p p o rtu n it ie s

Sport Tourism: 
- Co n t in u e  to  w o rk w ith  lo ca l sp o rt in g  o rg a n iza t io n s , City o f 

P rin ce  Ge o rg e  o n  fu tu re  sp o rt s  b id s
- P re p a re  t o p -o f-m in d  p ro m o t io n a l ca m p a ig n s  a n d  n e w  

co n te n t  fo r t h e  sp o rt s  se c t io n  o f w e b sit e
- Co n t in u e  a d vo ca cy a n d  su p p o rt  o f in d u st ry 
- Su p p o rt  t h e  20 22 BC Su m m e r Ga m e s a s  Dire c to r o f P ro to co l
- Co n t in u e  to  w o rk w ith  co n su lt a n t s  o n  th e  To u rism  P rin ce  

Ge o rg e  sp o rt s , co n fe re n ce  a n d  e ve n t s  s t ra t e g y
- Ut ilize  a n d  a lig n  th e  n e w  b ra n d in g  fo r P rin ce  Ge o rg e  in to  ‘t o p  

o f m in d ’ ca m p a ig n s  a s  a  p re m ie r h o st in g  d e s t in a t io n .

Communications & Engagement:
- Co n t in u e  a d vo ca cy a n d  e n g a g e m e n t  w ith  g o ve rn m e n t  
- Co n t in u e  e n g a g e m e n t  se ss io n s  w ith  a p p lica b le  p a rtn e rs  
- W o rk c lo se r w ith  t h e  City o f P rin ce  Ge o rg e , No rth e rn  B.C. a n d  

o th e rs  o n  jo in t  m e d ia  re la t io n s  a n d  s to ry c re a t io n  
- Co n t in u e  p a rtn e rsh ip s  o n  co n te n t  c re a t io n  a n d  in it ia t ive s  t h a t  

su p p o rt  e n h a n ce d  co m m u n ica t io n s .
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Meetings & Conventions: 
- Prepare top -of -mind promotional campaigns and new content 
for meetings/convention section of website
- Continue advocacy and industry liaison regarding solutions for 
restart of safe conferences 
- Continue to work with consultants on the Tourism Prince 
George sports, conference and events strategy 
- Utilize and align the new branding for Prince George into ‘t o p  
o f m in d ’ ca m p a ig n s  
- Co n t in u e  to  w o rk w ith  p a rtn e rs  o n  t a c t ic s  a n d  s t ra t e g ie s  t o  
re t a in  s ig n ifica n t  la rg e r a n n u a l co n fe re n ce s  fo r P rin ce  Ge o rg e  
- P re p a re  t o  h o st  t h e  20 22 BC Ho sp it a lit y a n d  To u rism  
Co n fe re n ce

Branding & Marketing:
- Ad ve rt is in g  w ill fo cu s  o n  s t re n g th s  fro m  o u td o o r a d ve n tu re  
ye a r-ro u n d , t o  cu lin a ry a n d  cu ltu ra l a c t ivit ie s , In d ig e n o u s  t o u rism  
e xp e rie n ce s , h is to ry a t t ra c t io n s  a n d  th e  b a se ca m p  fo r a ll 
No rth e rn  a d ve n tu re s .
- Dig it a l a c t ivit ie s  w ill in c lu d e  SEM a n d  d ig it a l b a n n e rs , 
co n te s t in g  a n d  e n g a g in g  co n te n t  o n  o u r so c ia l m e d ia  ch a n n e ls , 
in c lu d in g  s to ryt e lle rs’ b lo g s  a n d  vlo g s , w ill a lso  b e  u se d  to  
in c re a se  im p a c t  
-Cu ra t e  a n d  w o rk w ith  p a rtn e rs  t o  g a th e r n e w  visu a l a sse t s  in  
vid e o  
- Co n t in u e  w ith  t h e  re fre sh e d  b ra n d in g  fo r P rin ce  Ge o rg e  
- W o rk w ith  p a rtn e rs  like  t h e  City o f P rin ce  Ge o rg e , Lh e id li
T’e n n e h Na t io n  a n d  o th e rs  fo r b ro a d e r a d a p t io n  a n d  
im p le m e n ta t io n  o f t h e  re fre sh e d  b ra n d .
- Co n t in u e d  a lig n m e n t  w ith  Lh e id li T’e n n e h Na t io n ’s  n e w  
to u rism  s t ra t e g y 
- En h a n c in g  th e  “Ru ra l Urb a n ity” th e m e s o f t h e  n e w  b ra n d  w ith  
co n te n t  a n d  p ro m o t io n s .
- Ye a r-ro u n d  co n te n t  p la n  a n d  s t ra t e g y in  a lig n m e n t  w ith  
De st in a t io n  B.C.
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Visitor Services:
- Monitor innovations in visitor services and 
implement new tools/programs 
- Review the Digital Kiosk Program to see if there is still 

demand for touch -screen options.
- Review more digital assets like map apps for hiking, fishing 

and other popular visitor -related requests for download 
options.

- Continue with strategy for Visitor Services Re -imagination.
- Conduct visitor survey with postal code capture to assist with 

future marketing research.
- Refresh all staff training at the centre to identify gaps, 

opportunities and initiatives to be more welcoming and 
inclusive

- Work with other organizations for more training on 
inclusiveness and diversity for staff and the Board of Directors.

- Enhance the visitor services ’ se c t io n  o n lin e  
- P ro vid e  m o b ile  se rvice s  t o  se le c t e d  e ve n t s  o r o u td o o r 

lo ca t io n s  if fe a s ib le  in  20 21.
- Co n t in u e  to  re fin e  o n lin e  p ro ce sse s  fo r vis it o rs  a n d  s t a ff

Organizational Effectiveness:
- Ro llo u t  fo r n e w  CRM a n d  d a t a  m a n a g e m e n t
- Co n t in u a t io n  o f a u to m a t io n  o f fin a n c ia l p ro ce sse s  

(p a yro ll/t im e sh e e t s)
- On b o a rd in g  a n d  re fin e m e n t  o f P OS a n d  in ve n to ry t ra ckin g
- Re fin e m e n t  o f co s t -sa vin g s  a n d  im p ro ve m e n t  o n  b u d g e t  

fo re ca s t in g  th ro u g h  n e w  d a t a -co lle c t io n  fro m  h o te l p a rtn e rs
- Dig it a l o p t io n s  fo r in t e rn a l a n d  e xt e rn a l fe e d b a ck, su rve ys  a n d  

re se a rch
- Exa m in a t io n  o f o ve ra ll s t ru c tu re , p o sit io n s , p o ss ib le  

p a rtn e rsh ip s , p o lic ie s  a n d  a lig n m e n t  w ith  n e w  s t ra t e g y 
re co m m e n d a t io n s  a n d  o b je c t ive s  p o st -COVID.



THE ROAD LESS TRAVELED HAS JUST BEEN CROWNED WITH A NEW DESTINATION



Tourism Prince George

Su it e  10 1, 130 0  Firs t  Ave n u e
P rin ce  Ge o rg e
BC Ca n a d a  V2I 2Y3

in fo @to u rism p g .co m
w w w .to u rism p g .com

THE BEST WAY TO 
CONTACT US

Tra ce y McBrid e
Ch ie f Exe cu t ive  Office r

D 250  64 9  3218
M 250  562 370 0  
F  250  564  98 0 7 
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