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.
2018

Actual (AA)
2018

Bylaw (UB)
2019

Bylaw (UB)
2020

Proposed (UX)
Budget Change
2020 vs 2019

    Revenues
    Total Revenues 0 0 0 0 0
    
    Expenditures
        Tourism PG Society-Grant paid 327,000 327,000 327,000 327,000 0
    Total Expenditures 327,000 327,000 327,000 327,000 0
    
    Debt
    Total Debt 0 0 0 0 0
    
    Transfers
    Total Transfers 0 0 0 0 0
    
    Revenues - Asset Maintenance
    Total Revenues - Asset Maintenance 0 0 0 0 0
    
    Expenditures - Asset Maintenance
    Total Expenditures - Asset Maintenance 0 0 0 0 0
    
    Transfers - Asset Maintenance
    Total Transfers - Asset Maintenance 0 0 0 0 0
    
Net Operations 327,000 327,000 327,000 327,000 0

Service Category Summary
Tourism Prince George
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Supporting Detail (Consolidation)
2018

Actual (AA)
2018

Bylaw (UB)
2019

Bylaw (UB)
2020

Proposed (UX)
Budget Change
2020 vs 2019

    
    Revenues 0 0 0 0 0
    
    Expenditures
        Non-Salary Expenses 327,000 327,000 327,000 327,000 0
    Total Expenditures 327,000 327,000 327,000 327,000 0

    
    Debt 0 0 0 0 0
    
    Transfers 0 0 0 0 0
    
    Net Operations 327,000 327,000 327,000 327,000 0

Service Category Summary
Tourism Prince George
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Mayor & Council 
City of Prince George 
1100 Patricia Blvd. 
Prince George, BC V2L 3V9 
 
September 30, 2019 
 
Mayor & Council, 
 
Tourism Prince George Society is pleased to submit the attached 2020 annual budget 
for Council’s consideration. The annual budget has increased by 3.4 percent as a result 
of forecasted growth in the Municipal and Regional District Tax (MRDT) revenue. 
 
In 2020, Tourism Prince George will start to implement the objectives set out in the 
2020 – 2024 Strategic Plan and continue to develop the tourism sector and key 
platforms through consistent brand messaging and online activities. Destination 
marketing activities will focus on promoting the diversity of opportunities in Prince 
George, including both urban and wilderness experiences. 
 
In addition, Visitor Services will carry forward with expanding the number of ways to 
interact directly with consumers. Other areas of focus will include tradeshow 
attendance, advertising (both traditional and non-traditional), social media interaction, 
digital asset creation, earned media coverage, industry relations, market research and 
community training.  
 
Due to the continued funding available through our partners, the City of Prince George 
and the MRDT, Tourism Prince George will strive to work toward growing the tourism 
sector in the community, which helps lead to positive economic growth for the city.  
 
 
Sincerely, 

 
Erica Hummel 
CEO 
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